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I. Introduction

The Know the Signs suicide prevention social marketing campaign prepares Californians to prevent
suicide by encouraging them to know the signs, find the words to offer support to someone they are
concerned about and reach out to local resources. Campaign materials range from print ads, TV and
radio spots, to outreach materials available in several languages. All campaign materials refer individuals
to the campaign websites:

e www.suicideispreventable.org

e www.elsuicidioesprevenible.org

All campaign materials can be viewed, customized and downloaded from the Resource Center on Your
Voice Counts (www.yourvoicecounts.org). This is an online suicide prevention forum designed to
facilitate a dialog about suicide prevention in California and to engage stakeholders in the development
and distribution of the Know the Signs campaign materials. The Know the Signs campaign is part of
statewide efforts funded by counties through the Mental Health Services Act, formerly known as Prop
63.

Il. Background

Workgroup members were asked to contribute an estimated time commitment of 10-15 hours between
July 1, 2013 and September 30,2013, however, the workgroup process took longer than anticipated, until
January 2014. Participation included one-on-one phone calls with campaign team members, conference
calls, webinars and participation in periodic discussions on the Your Voice Counts website to provide
input and review creative materials (see Appendix C Recruitment Flyer). All participants received a $300
stipend for their time.


http://www.suicideispreventable.org/
http://www.elsuicidioesprevenible.org/
http://www.yourvoicecounts.org/

The main goal of the LGBTQ youth workgroup was to create an online digital ad specifically reaching the
helpers of LGBTQ youth to augment the statewide Know the Signs advertising campaign. Workgroup
members offered input on identifying the helpers of LGBTQ youth and also reviewed and provided
feedback on various digital ads including a discussion on the addition of a particular section regarding

warning signs for LGBTQ youth. Members also expressed their thoughts about the resource link to the
Trevor Project website.

“LGB youth are 4 times more likely, and questioning youth are 3 times more likely, to attempt suicide as

their straight peers.”

Source: CDC. (2011). Sexual Identity, Sex of Sexual Contacts, and Health-Risk Behaviors Among Students in Grades 9-12: Youth Risk Behavior

Surveillance. Atlanta, GA: U.S. Department of Health and Human Services. Retrieved from: : http://www.thetrevorproject.org/pages/facts-about-
suicide

“Each episode of LGBT victimization, such as physical or verbal harassment or abuse, increases the

likelihood of self-harming behavior by 2.5 times on average.”

Source: IMPACT. (2010). Mental health disorders, psychological distress, and suicidality in a diverse sample of lesbian, gay, bisexual, and transgender
youths. American Journal of Public Health. 100(12), 2426-32. Retrieved from: http://www.thetrevorproject.org/pages/facts-about-suicide

lll. Members

Members for the LGBTQ youth workgroup guided the development of an online digital ad through their
collaboration and participation in three webinars (July 25t™, September 34 and December 5%), as well as
periodic discussion posts on the Your Voice Counts website. Workgroup members contributed their
knowledge of this group’s cultural characteristics based on their personal and professional expertise
from their

involvement in community and/or government agencies.

A total of 13 members participated in the LGBTQ youth workgroup representing the following counties:
San Francisco, Los Angeles, Yolo, Calaveras, Sacramento, Orange, and San Diego. Members working in
both public and private sectors have had an opportunity to offer services either directly or indirectly to
members of their community receiving resources for various needs related to mental health.


http://www.thetrevorproject.org/pages/facts-about-suicide

Organizations and program partners included the Trevor Project , the Los Angeles County Department of
Public Health Injury & Violence Prevention Program, San Francisco Suicide Prevention, Victor Community
Support Services, the California Network of Mental Health Clients, Calaveras County Behavioral Health,
Mental Health America of Northern California, Orange County Behavioral Health Agency and Citizen
Paine. The following three members provided their insight through the collaboration and partnership
with The Trevor Project: Brock Dumville, Arquimides Pacheco, and Jenessa Connor (marketing director).
Since the goal of this project was to find culturally sensitive ways in which to reach the LGBTQ youth
community with relevant messaging it was key to collaborate with an established LGBTQ-focused
organization such as the Trevor Project which already has the expertise and a customized website for this
audience. Members highlighted the importance of addressing the particular stressors LGBTQ youth face,
such as adversity at home and school, in addition to the challenges this age group already experiences.

“LGBTQ youth appear to be at a higher risk than heterosexual youth for suicidal ideation, suicide
attempts, and possibly suicide completion...The risk factors associated with suicidal behavior in LGBTQ
youth include experience of past victimizations, coming out stressors, history of rejection and abuse
related to gender nonconforming behavior, exposure to anti-gay religious teachings, internalized
homophobia, and previous suicide attempts.”

Source: First, Do no Harm: Reducing Disparities for Lesbian, Gay, Bisexual, Transgender, Queer and Questioning Populations in California. The
California LGBTQ Reducing Mental Health Disparities Population Report, December 2012

“LGBTQ youth do not contemplate, attempt or complete suicide because they are LGBTQ . They do so
because their family, peers, teachers, counselors, and/or religious leaders have exposed them to
rejection, hostility, harassment and abuse—all environmental factors which could be ameliorated or
prevented.” “...LGBTQ young adults with low levels of family acceptance were over 3 times more likely to
report suicidal thoughts and suicide attempts compared to peers with high levels of family acceptance.”

Source: First, Do no Harm: Reducing Disparities for Lesbian, Gay, Bisexual, Transgender, Queer and Questioning Populations in California. The
California LGBTQ Reducing Mental Health Disparities Population Report, December 2012 4



IV. Workgroup Discussions

Workgroup members actively discussed ways to focus the language on the existing campaign to
particularly address stressors directly affecting LGBTQ youth and made suggestions on the text for the
digital ad message and the animation. The workgroup first launched with an introductory webinar on July
25, 2013. This webinar provided background information about the Know the Signs campaign, the
workgroup purpose and process. Members were engaged through a series of discussions on Your Voice
Counts including: (see Appendix A Discussion Posts on Your Voice Counts):

* One of the first discussions was focused around whether a section with warning signs specific to
LGBTQ youth should be added to the Know the Signs website www.suicideispreventable.org. The
discussion resulted in the recommendation that it was not necessary to add a separate section, but
that the online ad developed by this workgroup should refer individuals to the Trevor Project website,
where all content is already customized for this target group.

* |dentifying who the helpers are of LGBTQ youth where the workgroup determined that the helpers of
LGBTQ youth are adults, not necessarily always other youth.

* Reviewing and providing input on digital ads to be included in a statewide digital (online) advertising
campaign: during a webinar workgroup members had an opportunity to review and provide feedback
on static and animated digital ads including two interactive examples, the “Nemo” and “shopping” that
incorporated a short animated video with more opportunities to promote the campaign website as
well as the Trevor Project or other resources. Workgroup members preferred the “shopping” ad style
because it wasn’t as flashy or busy as the other options and it mirrored a traditional website with
navigation options at the bottom. Workgroup members Brock and Arquimides from the Trevor Project
suggested linking the Know the Signs website to the “Get Help” page on the Trevor Project.

Workgroup members also suggested images that could show diverse cultures and ages and stay away
from stereotypical portrayals.


http://www.suicideispreventable.org/

Overall, the recommendation was to use illustrations or animated text instead of images. Also, a few
suggestions included integration of the rainbow colors and/or rainbow flag into text or illustrations. Group
discussion indicated that the flag might be more appropriate for adults than for youth. Providing feedback
on the initial ‘look and feel’ of the online ad. Providing input on the storyboard for the introduction video
in which the following edits were addressed: 1) removing "the need for help" statement from the
storyboard, 2) adding a sentence that acknowledged the violence and discrimination LGBTQ youth
experience and 3) reincorporating the focus on LGBTQ youth in the storyboard and on the static ad.
Establishing an implementation plan to identify partners who might benefit from collaborating in the
dissemination of the digital ad.

V. Implementation Plan

Media objectives and strategies to promote the digital ad included utilizing Rising Star/Sidekick inventory
online to increase impact during flight in addition to ad units that could provide a micro-site experience for
the intended target audience. The purpose was to determine the best partner(s) for the implementation
plan based on the targeting ability within the state of California, RFP logistics, and the ability to run the
Rising Star/Sidekick units. Various media partners included:

= Gay Ad Network which represents some of the largest and most respected gay and lesbian brands in
the world.

= GayCities.com is a guide to gay bars, restaurants, hotels and events with reviews, maps and photos in
cities wherever you travel.

= HereMedia.com is a public media and entertainment company exclusively targeting the lesbian, gay,
bisexual and transgender (LGBT) demographic. Properties include: Out, TheAdvocate, HereTV, Gay.net,
Plus, OutTraveler, SheWired.com, Gay.com

= TowleRoad is an online blogging news source offering a broad range of information on politics, pop
culture, gay culture, media, entertainment, photography, fashion, technology, men, music, and travel.
This blog offers a new (and more fun) way to reach the high-end demographic, the influencers leading
the gay market and the media world. 6



APPENDIX A: Discussion Posts on Your Voice Counts
WORKGROUP DISCUSSION: Welcome! Please respond to this post.

Hiall,

Ishould introducs myself also. My name is Delphine Brody. I'm a public policy
:...‘{ii advocate and peer support specialist with lived experience in mental health (and
:‘F Y @ M R w@ E Ef‘i E Fr“ &’ﬁ [Lﬂ F@Tﬁ% other) systems, based in Sacramento. Tarm also queer and trans, and a survivor of inter personal
g v Uy 9 and institutional violence, the completed and attempted suicides of at laast threa friends, and my
own suicide attempts. My work focuses on tranma-sensitive practices, health equity, social
Justice, peer-run alternatives to suicide groups, peer-run warm lines, and pesr-run crisis respits.

I lock forward to eollaborating with you all on LGETO youth-specific messaging for KTS and on
trauma-sensitive, culturaly responsive approaches in suicide prevention!

Welcome! Please respond to this post. Delphine
Y Jana YourSocialMa...
Welcome to the Workgroup "Materials for LGBTQ Youth". Please respond to this David SFSuicidePr...
post and introduce yoursslf. July 23301 3-3420m

We lock forward to working with you. . . . . L :
Hello. This is David Paisley at San Francisco Suicide Prevention. I'm the Deputy

Director and have been with the agency for 22 years. And not to get over personal, but.... I'ma
gay guy that grew up in a rural community and attempted suicids three time as a late teen, trying
to reconcils family, religion and my romantic feelings for my best friend - who to thisday isstill 2
great friend - although T ended up getting married to a more appropriate guy. I lock forward to

S RS vorking with everyone.

Dielphine_Brody nscanlani
August 28, 2013 - 10:22am July 23, 2013 - 10:155m

Hiall, Hey all! T am locking forward to tomorrow's call. Iwill have some youth interns

listening in as well. They are public health interns and will get some valuable infermation from

I should intreduce myself also. My name is Delphine Brody. I'm a public policy advocate and us. Flease ot me know if they cannct attend.

peer suppart specialist with lived experience in mental health {and other] systems, based in
Sacramento. I am alse queer and trans, and a survivor of interpersonal and institutional
viclence, the completed and attempted suicides of at least three friends, and my own suicide
attempts. My work focuses on trauma-sensitive practices, health equity, social justice, peer-run
alternatives to suicida groups, peer-run warm lines, and peer-run crisis respite.

nseanlani
July 23, 2013 - 10:15am

I lock forward to collaborating with vou all on LGETO) vouth-specific messaging for KT8 and on

Hey all! Tam locking forward to tomorrow's call. I will have some youth interns
tranma-sensitive, culturaly responsive approaches in suicide prevention! £ % %

listening in as well. They are public health interns and will get some waluable information from

. uz. Please let ma know if they cannct attend.
Delphine

Jana_YeourSocialMa...

Delphine_Brody
July 25, 2013 - 8:00am

August 26, 2013 - 10:20am

Hiall ’ Neo problem, they can attend!

I should intreduce myself also. My name is Delphine Brody. I'm a public policy advocate and
peer support specialist with lived experience in mental health {and other] systems, based in
Sacramento. I am alse queer and trans, and a survivor of interpersonal and institutional
violence, the completed and attempted suicides of at least three friends, and my own suicide
attempts. My work focuses on trauma-sensitive practices, health equity, social justice, peer-run
alternatives to suicide groups, peer-run warm lines, and peer-run crisis respite.

wvan
July 10, 2013 - G:44am

Good day, I ited to b t of the LGETO W e
I lock forvard to collaborating with weu all on LGETO vouth-specific messaging for KTS and on Per AR R ERCSE AR DR PAROARE Qi atkaroup

trauma-sensitive, culturaly responsive approaches in suicide prevention! I am the Voluntesr Regional Coordinater for the Trevor Project and a voting member of the
Tulare-Kings Counties Suicids Prevention Task Fores as the LGETQ Community Rep. So I
schedule, coordinate Lifeguard Waorkshops for school campuses in Central Ca and help educate
and do outreach to the focus group of LGBTO vouth and allies in crisis intervention and suicide
prevention. 5o I fesl thizis an important part of that outreach. Mot only for LGBTQ Youth but all
vouth, young adults and adults,

Delphine

Delphine_Brody

August 28, 2013 - 10:21am Looking forward to working with vou and the members of this workgroup.



WORKGROUP DISCUSSION: Preparation for Webinar Thursday-
July 25 at noon

juliet
July 8, 2013 - £:49m =

Hi, My nams is Juliet Evans. T just graduated from UC Davis with a history major ¥l 7 - Sl ~ L o
and a minor in psychology. T currently volunteer at the Sucicide Prevention office in ¥olo 1 ‘(F %’ @ U L‘% Mjiﬁ ! lLJ = Lﬁ @ [Lﬂ h"qﬂ U g

County.

It's great to be a part of this Werkgroup and I look forward to working with you alll

Nicolle Perras
W 32013 22t Preparation for Webinar Thursday- July 25 at noon
Hello,
Jana YourSociallMa...

i |
T am excited to be a part of the LGETO Workgroup! Hello Workgroup Members!

My nams is Micolls Perras and T currently work as a ressarch analyst for the Los Angelss County

For those of you registered for the webinar, please try to sign-in 5 to 10 minutes
early so we can address potential technology problems. If you are calling in by
phone it is essential that you input your audio pin so you can participate in the discussion.

Department of Public Health. My main area of focus is viclence prevention. Thave been lucky

enough to work very closely with our county mental health and office of education on suicida

prevention efforts for the past several years.

Choose one of the following audio options:
T USE YOUR COMPUTERE AUDIO:

Additionally, I recently graduated with a masters in psvchology, specializing in couples and

family therapy.
Tthen the vebinar beging, you will be connected to audio using your cormputer's microphone
and speakers (VoIF). & headset iz recommended.
--OR.—not hoth!!!
LrRVD TO USE YOUR TELEFHOME:

Juby 8, 2013 - 10: 24am

Toll: +1 (702} 480-0004
Access Code: 390-137-348
Audio PIN: Shown after joining the webinar
If you are unable to attend, please let me know your availability for a brief phone call on Friday

Hi. I am honored and happy to be invited to this Workgroup. My name is Kathleen
Dunning. I have been working with LGBTQ) 16-25 year old folks for several years as well as suicide
prevention. Tam currently a clinical supervisor at a contract provider agency in 8an Bernarding

county.
Angust 289 or suggest another date ftime.)

wmm—  JulizCarson

ﬁ July 9, 2013 - 10:46am

Hello and thank you for choosing me to be a part of the LGETQ Workgroup! Tam
axcited to participatsl

My nams is Julie Carson. I work for a rural Behavicoral Health Services Agency, as a Community
Services Liaison, in Suicide Preventicn. T am currently enrolled in an aceelerated B4 Program, at
C5U Stanislaus campus, in Stockton, and will graduate with my degres in Social Sciences in ten
months! I lock forward to working with all of vou!

POST NEW COMMENT

YOUR NAME:
eI



WORKGROUP DISCUSSION: Workgroup Goals and Next Steps

S
-#~YOUR VOICE COUNTS

WORKGROUP DISCUSSION
Werkgreup Geals and Next Steps

Jana ¥ourSocialMa...

Thank you to those of you who participated in the webinar today. It was a very
passionate discussion and many issue were raised that were unfortunately beyond
the scope of what this project can do. That being said, I hope that many of you can
connect outside of this workgroup to continue those conversations. We will also facilitate
intradustions to other projects throughout the state that are working with students and
provide trainings.

The purposs of this workgroup has multiple components:

1. Toassist with the development of materials reaching LGETO) Youth as part of the Know
the Signs campaign that can be provided to organizations, schools and county agencies who
are providing outreach to LGBT) youth. Campaign resources are available to design and print
the materials and to provide them to appropriate organizations throughout the state, but we
dow't have funds to do cutreach curselves, Part of our workgroup discussion will be to
astablish a distribution list of who might benefit from receiving a supply of these materials.

As anext step, Sandra and I will research existing materials reaching “helpers” defined as those
vho can recognize warning signs and offer support and present them to the group for input.
Feel free to email us any examples of existing outreach materials reaching “helpers” that you
feel are effective and might be ussful to organizations across the state,

2. Inaddition, the campaign is implementing a statevride digital (online) advertizing
campaign and we would like to includs digital ads that are spacifically reaching helpers of
LGBTQ youth. Asa group we need to discuss:

= Who are the helpers of LGBTQ) youth?
= Review and provide input on digital ads (photos and text)

9. Wewould also like to review the www suicideispraventable. org chitp: i suicidsispreve ntable org)
website.

= Bhould a section on warnings signs specific for LGBTQ youth be added?
= What additional rescurces should ve add?

We look forward to continuing our conversation vith you!

5 comments

Nicolle Perras
August 13, 2013 - 4:44pm

1. Helpers of LGBT( Youth

school personnel - teachers, coaches, administrators, counselors, school security guards,
maintenance workers, all staff students have access to

peers, Iriends, family, teammates, ste.

family members, neighbors, bosses feo-workers at part time jobs

faith based community fclergy

doctors, nurses, ER staff, mental health professionals, Secial Workers

= helplines, websites, outreach agencies for suicide prevention and LGBTQ support, advocacy
and communities

=, As mentioned above warning signs are quite similar so a separate category seems redundant
and a little stigmatizing. I like the point Hicole made about risk factors such as the reaction by
family, friends, ete. that often create increased isclation, despair, bullying and viclence.

One suggestion is to speak openly about the struggles of all teens with self identity, sexuality,
peer and romantic relationships, fitting in, self~esteem, bullying, sexual and physical abuse at
herme or within a tesn's own dating relationship,

3. Additicnal resourcsa:

http:/Aeenlingonline. orgd chitp:eentinzaniine.orgn and Teen Yellow Pages produced by teenline:
http:/fteenlineonline. org/store/youth-yellov-pages chip: i louspages)

Los Angeles County ¥outh Suicide Prevention Project hitp:/fpraventsuicide lacoe edu
(http:ifpraventsuicide.|acoe.e du)

Julie Carson
August 6, 2013 - G:05am

1. Who ars the helpers of LGBT() youth?

Mental Health Professionals

Friends & Family

LGBTO groups/advocates

School Persennel

Clergy

After Bchool Programs (Sports, day centers)

Review and provide input on digital ads (photos and text)
We vrould also like to review the wenw. suicideispreventable. org (http s suicideispreventable.org /) vebsite,

2. Should a section on warnings signs specific for LGETQ youth be added?
Many of the suicide risk signs for LGBTQ youth are the same as non-LGBTO vouth. I knaw there
are added stressors when an LGETQ youth is struggling. There are certainly risk factors that
would add to the level of suicide risk for LGBTC) youth, perhaps thers should be a focus on those
risk factors?

5. What additional rescurces should we add?

I am not sure about this one quite yet. I do know that there should be a clear link to The Trevor
Project webgite, as there are many LGBTQ resources availabls,

Jana_¥ourSocialMa...
August 7, 2003 - 9:43pm

Thank you for these suggestions. Are you aware of a peer reviewed or
avidence-based list of risk factors for LGETQ youth?

nacanlani
August 2, 2013 - 10:02am

Hiall,
I want to address the questions from Jana abowe.

1. 5hould a section on warnings signs specific for LGBTO) youth be added? & What additional
rescurces should we add?



I tend to think, based only on my perscnal experiences and research, that warning signs for
LGBTQ youth are similar to that of non-LGBTQ youth. I think the difference comes from the risk
factors, such as family and social rejection. Helpers should likely be made aware that these youth
axperience minority stressors related to their sexual orientation and gender identity. Perhapza
section on the specific risks for LGBTQ youth would be better than specific warning signs.

T also suggest to ensure that thers are links to Trevor Project and other LGETQ) affirming suicids
prevention agencies and crisis lines on the resources page.

2. Whao are the helpers of LGBTQ youth?

Medical and Mental Health professionals (front line staff included?
Family and Friends

Church officials and parishoners

Adult advocates for LGETQ ¥outh (could just be supportive adults)
CPS workers

Social Workers (public and private)

Community Service Organizations

LGBTQ Centers - sspecially vouth specific programming

County PFLAGE

3. Review and provide input on digital ads (photos and text)

Just a gensral comment for now, Wenesd to make sure that images on any ads are not solely
heteronormative, LGBTQ peopls exist in every part of society and therefore we should reflect this
in this campaign. For example, not all Transgender women do not gender conform to society's
view of what "woman" means after transistion. Mot all gay men are white,

I lock forvard to continuing this coversation!

Nicele
Jana_¥ourSocialMa...
August 7, 2013 - 3:450m
Thank you for thess thoughts!
POST NEW COMMENT
YOUR NAME:
arm

WORKGROUP DISCUSSION: Should we add a section with warning signs
specific for LGBTQ youth to the campaign website?

Should we add a section with warning signs specific for LGBTQ youth to the
campaign website?

Jana YourSocialMa...

Please have alock at wwww, suicideispreventable. org ihite: v suici deispreventabl e.orgf)

specifically the section "Know the Signs" . ¥ou can see that we have a section for

teens and older adults. Bhould we also add a section with warning signs for LGBTO
youth? And if ves, what would thess be? Does a peer reviewad or evidence-based document
with thess signs exist?

Here is what is posted on the Trevor Project websits, which is pretty consistent with what we
have so far: hitp s thetrewarpraject orgharningSign s chitp:un thetrevarproject.o rginarningsigns)

A few of you have suggested focusing on risk factors. Here is what the Trever Project has
listed :hitp-ttwens thetrewarproject argiSuicide% 20P revention/Risk% 2 0F actars
(hitp i icide %20 on/Risk%20F actors)

PRIVA

BACK

16 comments

brock.dumville
August 15, 2013 - 10:22am

Hi everyonsl

Reading through everyone’s great comments, I'm leaning towards not adding a distinet section of
warning signs for LGBT() youth because, as many of you have pointed out, the warning signs for
this group aren’t actually different from other youth. It is in fact the additional risk factors and
need for a tailored response that put LGETQ youth at increased risk of considering suicide.

With this in mind, I'd suggest we consider adding an slsment to the “Find The Words™ section that
gives sample phrases for normalizing /validating LGBTO identity specifically. This seems like it
would be the most helpful for our target population of helpers. Highlighting LGBTQ-affirming
resources under Reach Out would be great too.

T'm not sure that adding a section on risk factors specific to LGBT( youth may be all that halpful,
especially since risk factors for other populations don’t seem to be listed on the site. The
relationship between risk factors and warning signs can scmetimes be confusing, and there’s a
danger of folks misinterpreting risk factors as warning signs. That said, if there iz consensus that
we want te include LGBTO-specific risk factors, I'd recommend (at the risk of speaking cutside of
the scope of this working group) that we add a section of risk factors for sach of the spacific
populaticns included in the “Enow The Signs” section - as well as a pood explanation of what risk
factors are and hovr they relate to warning signs.

Thank you!

10

Brock



Sandra_EDC
August 29, 2013 - 3:58am

Brock,

Thanks for these great comments. We definitely need to balance keeping the sections of
Enow the STgns consistent with the need to communicate what is really unique within the few
"rategories” that are included. Within the idea of adding LGBTQ Youth category to the others
(general, older adults, teens) I like your suggestion of including phrasing that points to the
facteors that are uniqus for this group, We will be talking mors about thiz on cur webinar call
on 9/3,50 I hope everyone can bring some good ideas to the table.

julist
August 15, 2013 - 3:40am

T also liks theidea of having a ssparats category for LGBTO youth on the KTS webeite, along with
a list of resources specifically aimed at helping LGBT() youth.

If thiz additicnal LGBET() section is added to the KTS website, could it be helpful to incorporats
more social media in order to spread the information? I really like that KTS gives the option of
sharing the site with facebook and twitter. Would it be possible to take it one step further and set
up a twitter account and facebock page as well? For example there could be a facebook page
specifically devoted to the risk factors associated with LGBTQ youth and the resources available
for those struggling? People could then “like” the page, comment and create an online
community while also getting the information out there.

Finally, Sandra I appreciate you making the point that ni1 intervention can often be interpreted
asintimidating. In my experience, offering police assistance to suicidal individuals, regardless of
saxual crisntation, iz ravely productive. I agres that a good way of combating this issus is to list
many other confidential rescurces along with the offer of 911 halp.

Sandra_EDC
August 29, 2013 - 10:02am

Thanks for your comments, Julist,

T appreciate your remarks about social media. As you kmew ons of the factors to consider
when setting up a FB or twitter account is the capacity to continucusly moniter content,
especially important when the focus of the pagefaccount is suicide prevention. THis has
been a limitation of being about to take Know the Signs toe deeply into the social media
realm, but it's worth continuing to consider how this could be managed.

Overall the KTS campaign materials and web site focus more on promaoting the Lifeline than
calling 011, although it iz still at this time standard practics in the field to recommend 011 for
individuals who may be about to harm themselves or have already dene so, for the madical
reasons.

Nicolle Perras
August 15, 2013 - 9:33am

HELLO WORKGROUP MEMBERS,

I was wondering if anyone has used this specific module of the Kognito suicide prevention

training module? And if thers are any warning signs, risk/protective factors specific to LGETQ
youth that they might use which we have missed or overlocked in terme of being able to delve
deeper into for gatekeepers? This was on the spre website http:/fwww spre. argbprisection-
lI¥kognito-step-speak-supporting-lgbtg-students?
utm_source=Weekly+Spark+August+18%2C+2013&0tm_campaign="Weekly+Spark+August+15+0138utm

(hitp: i Nl gnito-step-spaak |gbtg-studants?

utm_source=life ekly+ S p atek August 1542 C+2013utm _campaign=ieekly+ S patc August 15+01 38utm_medium= email)

Nicolle

KOGNITO STEP IN, SPEAK UP!: SUPPORTING
LGBTQ STUDENTS

Setting

Middle Schools, Junior High Schools, High Schools

Type of Program

Education & Training

2001 NSSP Goals Addressed

5.53(=012Goals)

Program Description

Kognito Step In, Speak Upf:Supporting LGBT) Studentzis a 25-minute, online, interactive
training simulation intended for use by teachers and school staff. In the training, users
assume the rele of an educator and engage in thres simulated experiences that address commen
challenges affecting educators and their students who may be struggling with psychological
distress and suicidal ideation related to harassment or exclusion related to sexual
identity, sexual orientation or other differences. During the simulations users
learn about the challenges facing lesbian, gay, bisexual, transgender and
questioning (LGBTQ) youth and how to (1) address harassment and homophobic
language in the classroom, {2} broach topics such as bullying, harassment and
sexual identity with a student, {3} ask a student about suicidal thoughts or plans,
and {4) make appropriate referrals, including referrals to supportive adults and
mental health or crisis services, on and off school grounds. By addressing the
commen challenges facing LGBTQ) or other vulnerable students, teachers and staff
will create a more supportive academic environment for all students and support
prevention and early intervention through effective referrals.

The program was developed by Kognito Interactive with input from mental health experts and
staff from not-for-profit, LGRTQ youth-serving organizations. Kognito also conducted several
face-to-face focus groups with LGBTO) students and educators as part of the development process.

Objectives

1. Increase kmowledge about the common challenges facing LGBTO students, including verbal and
physical abuse, compromised school attendance/performance, and higher rates of suicidal
thoughts and behaviors.

2. Increase knowledge of best practice techniques for creating a safe learning environment and
addressing harassment and bullying when it is observed.

3. Increase motivation and likelihood to approach a student to disouss their struggles with
psychological distress and suicidal and refer them to on- or off-campus support services.

4. Increass motivation and likelihood to ask a student if they are considering suicide.

Implementation Essentials
= Educators who use Kognite Step In, Speak Upfshould be aware of their school’s referral
policies and protocols for students who may be at risk for suicide.
» Kognito Step In, Speak Up!is most effective when used as part of a school's larger strategic
plan to identify and help at-risk students.

Sandra_EDC
August 29, 2013 - 10:05am

Thanks Micolle. T am not in a position to actually "use' the Kognito trainings,
but T am familair with their work and have always been impressed with the amount of
research and evaluation they incorporate into developing their modules. Thave heard of
several counties and campuses that have sitherused Kognito or are planning to, and been
pleased. That being said I too would be very interested to hear if others are aware of the
LGETO students module being implemented and how it's going.
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Julie Carsen
August 14, 2013 - 10:25am

I checked cut the KTS website and T agree with David that the factors surrounding
LGET() youth are not necessarily warning signs but risk factors. T do think that there should be
some kind of separate category for LGET() Youth. T think that utilizing the information available
from The Trevor Project is a good idea, however, lookng under their warning signs link

(hittp: fwnnn thetrevorproject, orgAvamingsigns thbp: . i Jthe signs listed are
ne different from warning sins for other groups, which makss sense, That takes us back to the idea
of adding a section on risk factors, rather than warning signs. On the KTS site, I like the idea of
adding another bubble, under the ¥Youth category, that addresses LGBTQ) risk factors.

Sandra_EDC
August 15, 2013 - 8:59am

Thanks for this comment. I agres that the warning signs Trevor lists are not all
that different from the ones on the KTS site, probably because both have tried to stick as
close to the generally accepted list as possible. You may have noticed that on KTS as well as
the Trevor site, each warning signs is accompanied by an example of what a person might say
or do - here is where we can adopt what Trevor has already developed or work on our own
axamples. What would be your thoughts on this?

Micolle Parras
August 13, 2013 - 4:52pm

F¥TI...
http:/ ferww spre.org fsites fspre.org files /library {SPRC_LGRET_Vouth.pdf

This document from SPRC iz a little dated (2o o8) but addressses many of the issues we have been
posting about and discussed on the conference call (LGBTC) warning signs, risk/protective
factors, use of media, access to lethal means, ete.). There are links to resaerch articles, resources
and support agencies as well.

David_SFSuicidePr...
August 13, 2013 - 225pm

T went to the suicideispreventable.crg website to look over the format.
Comments:

Teens Section: 4As Ireflect on the suicide cluster that happened is SF two years ago, which largely
played out on Facebook, I wonder if we should add a circle that says something like "Calling out
for help on social media sites"

LGET Section: It might be out of context to have a circle that says "LGETQ Youth" as being an
"LGBTQ Youth' iz not a "sign”

Iwonder if we can play with the design slightly... adding twe text bowxes in lower laft in the
orange

LGBTQ Youth
Facsbook and Social Madia

Which then creates separate pop-ups. I'm happy to help write these, but need to figures out the
fermat first

Sandra_EDC
August 15,2013 - B:54am

David - Thanks for the suggestion regarding the teen varning sign examples.

My thought is that if ve add a section about LBGT() Youth, that term would

appear not as a warning sign, but as another "category” along with clder adults,

teens, and critical. We could then add new signs circles that would appear
when someone clicks on or mouses over "LGBETD Youth".

Can vou help me understand your idea bout adding text boxes to another section of the page?
Iwasn't sure Lunderstood how this would be different from adding one or both of LGETQ
Vouth and Facebook and Social Media as categories in the way the site is now formattad.

David_SFSuicidePr...
August 15, 2013 - 232pm

IfT understand your thoughts here, adding a elick for LGBT youth, seperate
from Tesns is not needed, becuase really the warning signs are the same.. the content
would be no different. What makes LGBTQ teens different, is not the warning signs, but
the envionmental causes. 5o it does not sasily fit the current website graphic. My idea
(which may or maynot be a good one) would be to have a box in lower right corner, Sort
of meoreinfornration, And perhaps we can have LGBTQ youth and mayber other groups
there. The pop up text would have more to do with Cominng Out Safety Flans, Bullying,
ate. This might be best handles by a call locking at the websita.

David_SFSuicidePr...
August 12,2013 - 11:17am

I think there are some unique issues for LGBTO youth that have less to do with the "individual
warning signs' and more to do with the unique "external pressures" of growing up LGBT(Q, and
perhaps not living in an accepting LGBTO envirenment., Having a separats section for LGETQ
vouth makes sense to me.. but it might be more than just the signs. It may discuss some of the
bigger issues around coming out in school and to parents, safety plans, hemelessness, bullying,
gender identity eto.

Sandra_EDC
August 13, 2003 - 12090m

Thanks for these comments David. You will see that the Enow the Signs web
site information is pretty concise, so if we go with your idea we will need to think about what
content we coud present in a way that fits in to the averall design. We can certainly add
sections of information to the site as its currently formatted, but probably not a voluminous
amount. Can you suggest what exact information you think could be posted on KT5? Weould
thiz workgroup be writing that material, or could we "borrow" it from another source? Are
thera other sites we could link to that go into a lot mere detail than we can?

In addition to considering this, we do need to address whether and how warning signs for
LGBT() vouth should be presented on KTS. Any others in the workgroup have feedback about
that question?

Sandra_EDC
August 11, 2013 - 3:537pm

To follow up on Jana's post, we understand there may be some concern about the
warning signs as listed on the Know the 8Igns web site, as they related to LGBT() youth. This can
lead to concerns about developing materials that promote KTS.

These warning signs are based on the current understanding in the field - i.e. we did not derive
them curselves. We did draft the szamples of what might be said cr observed that appear next to
the warnings signs (and similar bubbles in the Find the Words secticn),

Thers is currently some effort underway at the national level to reviss the warning signs to be
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WORKGROUP DISCUSSION: Preparation for September 3 Webinar-
Please review these Digital Ads

mora specific for certain populations, and also to provide more guidance about which warning
signs suggest more of an imminent crisis and what the naxt steps should be in that case, but we
wen't have this additional dirsction from the field in tims for cur preject,

The concerns about the warning signs as they relats to LGBT youth are that some of them are
understandable responses to commen experiences related to being marginalized or coming to
terms with sexual orientaiton in an environment that is percaived as unfriendly. Another
concern is that warning signs lists often include a suggestion to call g11 if vou feel a person isat
immediate risk. On the Know the Signs web site, this suggestion is listed under Find the Words -
Get Help, along with the Lifeline crisiz number. Any discussion of calling 011 could for somse
pecple be ssen ag a threat, based on experience with law enforcement and other first responders
as well as fear of being forced in to peychiatric treatment.

For the purposes of this preject, ona question Jana posed is whether this group might like to see
LGET() Youth appear as another category (in addition to tha general pop, teens, and clder adults
categories that are currently on the site) and what it would contain. SInee Trevor hasa list of
warning signs that are operationalized to address LGBTO) youth, we might see about using those,
or drafting something different, if this group agrees that the way the Know the Signs site currently
reads doss not adequately address LGETO youth,

What are your thoughts about the concerns above and abeout the idea of expanding the KTS wek
sita?

nscanlani
August 15, 2013 - S31am

I haveread through everyone's posts and I think LGBETO Youth should be added
as a separate category. While these young people do experience similar issues to other
marginalized groups, many also lack the social protective factors that exist for other
marginalized identities. For exampls, if a youth iz targeted because of their race fethnicity
they may have greater access to a social suppeort system of like persons who have had similar
experiences. This can provide a buffer and may serve as a protective factor against self-
harming behavior. Some LGBT() youth may have access to no such support system. They
may be facing stigma, discrimination and rejection on all fronts of their lives (home, school,
church, media ete.) which may make the hoplessness they feel more pronounced.

Astocalling 011, T think in some cases this may be the only option. I work with many folks
who have had negative experiences with smergency service personnal and are afraid of
contacting o11 for fear of further persecution but I also understand that in cases where a
person's life is in imminent danger, helpers should indeed contact emergency servics
parscnnel. T hope that one day our emergency response systems will more frequently also
contain psychiatric ems teams who can assess a person's need rather than EMS having a one
size fits all approach to mental health issues such as these. But that's a larger discussion for a
different workgroup ;)

Thanks,

Nicale

POST NEW COMMENT

YOUR NAME:
e

3 YOUR VOICE COUNTS

Preparation for September 3 Webinar- Please review these Digital Ads

Jana YourSocialMa...
Dear Workgroup members,

Our next webinar is scheduled for the Tuesday, September g from nocn to 1pm.
(hittp i detaultiilestopic-imagesi13-fug SPSR-

0514 ¢ 4 Eng ‘WebE 00:250-FHLIPG)

fenital health concerns?
earn about symptoms

nd wharg to find halp. .
Up2SD.org E )<

Fleaseregister here: https:/fattendee gotowsbinar. com/register/557 008485 1950667520
p: 67808486 1060667520)

If you are unable to participate in the webinar, pleaes email us to set up a phone call or post
wour thoughts herel

During the webinar we will focus on two discussion items.

1. Review the current discussion around addinginformatien specific to LGBTQ

Youth to the www.suici I ory (hitp: i .orgy website

2. Discuss different options for digital advertisements. We discussed thisasa

good strategy to reach youth and the ads we develop will be incorporated into the

statewide media buy this Fall.

PLEASE REVIEW THIS INFORMATION IN PREPARATION FOR OUR MEETING:

Attached are a few examples of simple static and animated digital advertisements. THESE ARE

EXAMPLES ONLY ANDNOT SUGGESTED FOR OUR CAMPAIGN REACHING LGETQ YOUTH.
When vou click on them they taks you to designatsed website, In preparation for cur mesting,
please think about these questions:

= Do youwant the ad to have an image? If ves, who should be in the image? (Plsase be very

spacific)
» Do you want the ad to be animated words? If ves, what should it sag? What is your vision
(Flease be wery specific)

There are also more complex options, which provide for more interactivity. These options
viould also provide us with an opportunity to promote the campaign website as well as the
Trevor Project or other resources,

“Nemo” is short movie that provides viewers the opportunity to click on a “more’ button,

Once they do it expands to a bigger screen with an option to watch additional videos. Click en

thislink or open the pdf. hitp.#fdemo tremommedia. comicreativelcat/demosindex. php?ou=13114

P i camicre, phpTeu=13114)

“Shopping” -The ad expands after you click on it. There i5 a move and there are several links

to click at the bottom that take you to different places. For example one could link to the

vty sUicideispreventable. org (e suicideispreventable.oig) website and we could alse promots the

Trevaor project. Click hers to wiew, or reference the pdf:

hitp:ffdernos. advertisingdemos. com/Shape. aspx ?pl=d5365fdb-12a-4bad-be19-
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07fa19d9150a8camp=3251b541-bdbe-473d-Beda-

S9eb0c7 2201 bdscriptType=ClientSidelmpressionTrackers (g #tdemos.adveisingde mos.com/S hape. aspr?
pl=d53661db-112a-9bad be10-0712 1040150 a%eam p=3251b541-b dbe- 47348 oda-

50eblcT 2211 biscriptType=ClientSidelmpression Trackers)

PRIVAT
Attachment:
Mergo_exarmple pdf iho: s, i ample.ndfl
shopping. pf chitp s i itesidefaultifilesitop ing.pdf)

Know the Signs example thitp: defaultifilesttapicsis 7 in pdf]
Up2Us exarnple.pdfy taultilestopicsUp2Us sxample.pdfl

COMMENT

T-FORN)

1 comments

=  Julie Carson
z September 3, 2013 - 9:37am

I am unable to attend the conference call today, after all, and just wanted to jot
down a few of my thoughts.

After reviewing the examples, I like the idea of offering a roll-cwer type of click through, as seen
in the Meme example. I am thinking of the animated weords idea, in colerful lettering, using
phrases like, “Do you feel alone [ fisolated fhopeless)? I now you wanted really specific answers
and I still thinking of exactly how to executs this. Thess phrases mentioned are standard
warning signs of suicidal risk, however, we have discussed the idea that LGBTQ youth are not
necessarily displaying any different warning signs but there are risk factors which may make it
more difficult for them to sesk cut halp.

With the Nemo example, I like that you just roll over each littls fish and it takes you to another
website. We could do that, allowing sach animated word bubble to take to you The Trevor
Project, or another website, maybe directly to an online crisis chat function, as well?

The plain links, as offered in the shopping example, would work too, offering a more streamlinad
look, if that matters to anyone. As for an animated image, I am not sure what image I could
imagine using.

POST NEW COMMENT

YOUR NAME:
eI

WORKGROUP DISCUSSION: Recommendations from September 3
Webinar and Next Steps

£ YOUR VOICE COUNTS

WORKGROQUP DISCUSSION

Recommendations from September 3 Webinar and Next Steps

Jana ¥VourSociallMa...
Hello,

The following recommendations were made during our discussion. Please review
and offer any additional thoughts!

We reviewed the different digital ad options and overall the option "shopping” was the
preferred style. Some of the reasons included that it isn't as busy and flashy as the other option
and mirrors a traditional website with navigation options at the bottom. As a more interactive
option than a static banner thiz might allow us to promote the campaign websita as well as the
Trevor Project (which is what the group recommends as the best rescurce). Brock and Arq
from the Trevor Project recommended linking to the "Get Help" page on the Trevor Project:
http: e thetrevorproject. org/section/get-help chitp:twi th etrevo rproject org/se ctiondg et help)

If an image is used, the group recommended showing diverse cultures and ages and staying
avay from sterectypial portrayals. Overall, the recommendation was to use illustrations or
animated text instead of images.

All group members are asked to share examples of advertisements, outreach
materials or videos that they like and that we might be able to use/adapt language
or imagery from to create our advertisement. We [Sandra and Jana] are going to mest
vrith the Trevor Project to ask permission to link to them as a resource and review possible
sxisting marketing matsrials.)

4 few suggestions included integraton of the rainbow colors and for rainbow flag info taxt or
illustrations. Group discussion indicated that the flag might be more appropriats for adults
than for youth. We confirmed that the helpers of LGBT() vouth are adults, not necessarily just
other youth.

Finally, it was recommended to not add a LGBTQ Youth specific section to the "Know the Signs"
portion of the website, but instead add a section with rescurces to the "Reach Out" section.

Please let me knovw if this reflects our discussion accurately and those of you whao could not
make it, please offer any additicnal thoughts!

As anext step, we will draft initial language for the ad and share it for input with the group!

Thank you for vour timea!

PRIVATE FEEDBACK %)

z comments T COMMENT

FORMN)

weo=  Julie Carson

m September 18, 2015 - 81 7am

1, too, agree that the use of text would be more effective than photos of actual
people. Ilike the idea of utilizing rainbow flags fcolors in the campaign and appreciate the
reminder that LGETO helpers are adults ag well as youth.

I revisvred the webiste posted by Julist {www, itgetsbhetter, org chitp:tmn.itgetsbetter.ogy J and I like the
fact that there are videos to link to. Could this be a linkable rescurce?

I really like the idea of linking to the Trevor Project Help Page, as there are suicids prevention
links there, as well as the social networking aspect of TrevorSpace, along with the ability to ask
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questions, clicking on the Ask Traver link.

julist
September 12, 2013 - 1223pm

Thanks for shating whatwas discussed in the latestwebinar

| agree that sticking to animated text and illustration seems hetter than atternpting to use real people

As for examples of ads and outreach materials, has the various media on v itgetshetter.org been
suggested as an template to draw from®? I'm not sure ifit meets up exactly with how this campaign is
atternpting to reach people butl like the way the videos are setup and how accessible they are.

Alsa, [ will be attending an AmeriCarps training on working with LGBTQ at-risk youth next month and would like
toroffer up some of our discussion guestions for people to consider and give feedback on. Would that be
okay?

Juliet

POST NEW COMMENT

YOUR NAME:
am

WORKGROUP DISCUSSION: Please provide input on these videos

£ YOUR VOICE COUNTS

WORKGRQUP DISCUSSION

Please previde input on these videos

Jana YourSocialMa...

Based on your feedback, vre are thinking of developing a digital ad that is focused
on animated text, noimages. The ad will be interactive ad such as (but not exactly
like) the Clarks ad sample in this

link:http:fdemos. advertisingdemos. comyShape. aspx? pl=d53657db- 112a-4bad-bo153-
07fa19d91 5038 camp=3251b541-bdbc-473d-Beda

S9eb0c7 22{1 b&scriptType=ClientSidelmpressionTrackers (htp:rdemos. advertisingde mos. comiSha pe. aspsc?

pl=d53657db-112 -db ad-be18-07 121943150 adecam p=3251b541-b dbo-473d-Boda-
£3blc7 221 biscriptType=CliantSidelm pression T rackers)

We will link to the Enow the Signs website, as well as the Help Page

Chitp:dfwnan, thetrevorproject. orgfs ectionfget-help ihitp: s thetrevarprojs it orgisectiongethelpy ) o the
Trevor Project website, In addition, we will be able to show ons or more video. These
samples might be too long, but let us knew what you think abeut these and/or
provide additional suggestions!

= hitp:fhvvsew thetrevorproject. org/pages/how- you-can-help-prevent-suicidef
(hitp:/Ann, i help-preventsuicides)

n Talsolike theidea of encouraging helpers to get trained:
http: e thetrevorproject. orgfsite/pagesitrain-a-trevor-lifeguard
(hitpe/ham jeot orgisitedp agesit + I ard)

= Hereisonemore: http: e youtube comiwatch™=S2gI8Chj-qo thitp s yeutube.com watch
w=52q/BChj-q0)

If ve don’t want to use videos, we can also ereate an ad that is more interactive (but without
wideos). Here is a sample:

http:ffanaee. adease.com/_digidept/calm/sept_1341_filmstrip. html
(hitp A, ade ase. com/_digideptiealmisept_13A4_filmstip.himiy What do you think about this
appraoch, but with different text?

PRIVATE FEEDBACK %)

4 comments POST COMMENT

FCOMMENT-FORM)

me—=  Julie Carson
z October & 2013 - 10:23am

Higveryone.

Beginning with the ¥-Care wideo, which seems to be geared more towards helping someone else
in crisis, rather than yourself: I really like the way it spells everything cut for vou, offering
suicids facts (that many people do not knew), specific ways that you can help somecne, the
reminder that vou are not responsible for the actions of the person in crisis, and where to turn for
help. T think that the length of the vides isn't too big of an issue, since people accessing it would
be seeking out ways to help someone in crisis, or merely out of curiousity they might click on the
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WORKGROUP DISCUSSION: Please provide input on content

link and then decide to view the vides in its entirety,

The filmstrip style allows for users to view the information at their own pace, rather thanthe ¥ _“ "WA
Care video, which gives you a lot of information rather quickly. The filmstrip can be left up and _lﬁ—g ‘Y O U R V O! G E B U U N TS
read more than once, versus the video which must be replayed if you miss something. e
I do like the shorter Trever video, as well, which encourages people to seek out training to
better asist them with helping someone in crisis.
WORKGROUP DISCUSSION

Jana_¥ourSocialMa...
October 3, 2013 - 7:07pm Please previde input on content

Thank you!
Jana ¥ourSocialMa...

Hi,

Eelow are some possible words fstatements for the digital ads that we pulled from
the Trevor Project. We are looking for feedback on the words/statements, not the
way they are formatted and how they all flow together. Az a nesct step we will work with a
copywriter to write the content for the ad and then with a designer to creats the ad. (Soit
would not read or lock like the way it is displayved here).

nscanlani
October 3, 2013 - 9.06am

Good morning,
Here are my thoughts on the videos and film strip,

T really like the Trevor training video because it provides people with a concrete step to become
empowered as helpers. And it is quick but provides enough information for people to further
their search for addtional materials.

Pain isn't always obvious. Have you or someone you know felt...?

Unimportant
Betwesn ¥-CARE and the filmstrip, I have mixed feelings on both Trapped
The ¥-CARE video gives a lot of information in a short period of time. And I thinkin our current Hopeless

social media world folks are locking for this type of thing. How many times have we all heard falks
say "T am gonna find a video on ¥YouTube about that'? T do think that for some it may be a bit long Overwhelmed
even though it is only 2.2éminutes. Yet, I also think this is a subject that folks would be willing to

take more time to learn about. Unmotivated

4 for the film strip. Tlike that it iz slower than the Y-CARE video. The one thing I noticed while Alone

watching the ¥-CARE is that the infermation semetimes goses by really quickly. Folks may have Irritable

to watch it more than ones if they are using it as a way to gain resource information. The film

strip is more static and allows folks to go at their cwn pace. Impulsive

Thanks, Suicidal

Nicola Do you or someone you know...?

Mot care about the futurs

Jana VourSocialMa Put yourself down -- and think you deserve it

Qctober 8, 2013 - 2060 Plan to say goodbye to impertant people

Thanks! Have a specific plan for suicide

You are not alone. ¥ou can contact the Trevor Lifeline (888-488-7986) all day and night,

POST NEW COMMENT every weekend, each haoliday, and beyond (Link to: http: . thetrevarproject, orgésection/get-
help chitp:#mn th etrevarproje ctor/sectionigethelpy )

YOUR NAME:

am Enow the Signs. Find the words to offer support to somecne. Reach out to local resources.

(Link to www. suicideispreventable. org thitp: M suicideispraventable.arg) J

Every day in California young peopls struggle with emotional pain. And, for some, it's too

difficult to talk about the pain, thoughts of suicide and the need for help. Let your friends know

they can talk to you. Be respectful and supportive of everyone. Regardless of sexual

orientation and gender identity. Listen with an open mind and without judgment. Take what

people say seriously. Check in with frisnds who may need to talk. By recognizing these signs,

knowing how to start a conversation and where to turn for halp, you have the power tomake a 1 6
difference - the power to save a life,

DRAATE CEENRACK



G comments

Nicolle Parras
October 23, 2013 - 11:37am

I apologize for the delay in my feedback. T have a few additional suggestions if there
istime/room. Iam fine with the words and phrasss you already have listad.

I regards to the words I would also consider adding the following, not sure what your limit is?
Useless

Invisible

Desperate

Like a burden

Like a failure

Like a disappointment

Out of control

For phrases,
Wish you could go to sleep and never wake up
Think things would be better off if you were not around

Feel like things will never get better

Thank you,

MNicolls

Jana_¥ourSocialMa...
October 8, 2013 - 6 45pm
Hi,

Thank you for your theughts. To clarify, this iz not final copy or formatted in a specific way.
What we ars locking for is feedback on the gensral content (net the way it is formatted) before we
provids it to a copy writer and the digital design team, who will ereate the ad.

miass JulieCarson
October 23, 2013 - 5:30am

Gotchal Thanks for the clarification.

I think the words are valuable and important, as well az inclusive of many of the warning
signs for people in crisis. T look forward to seeing the final product and have found thisto ba
an interesting procsss, thus far.

Julie Carsen
October 8, 2013 - 10:37am

wo—=  ILam with Nicele, in that T don't neccesarily like the list presentation. Maybe two
ﬁ columns of words? Maybe stagger the words? I do like the words chosen.

Option two aren't really the warning signs, I dont think. I prefer the sort of 'laundry
list" approach of the first option. As for my preference of static text or animated
text, I have always preferred text to be animated. It grabs and keeps my attention more sasily,

I think it iz a bit difficult for me to really judge which is "better", without sesing them utilized in
whatever way.

Jana_¥ourSociallMa...
October §, 2013 - 6:47pm

Thank you for your thoughts and sorry for the confusion. We are net locking
for feadback on the format, but on the actual written content. Are the words /statements
headed in the right direction. 4s a next step we will work with a copywriter to write the ad
and a designer to create the lock for the ad.

David_SFSuicidePr...
October 3, 2013 - 9.3%m

T not so moved (or troubled) by aither.

That said, where is this going to be placed (LGETQ media or general youth media).?.. and how do
you bring this back to the target of LGBTQ youth? Right now the statement "Regardless of sexmal
crientation and gender identity" Seems to come out of no where... and then not followed-up.

Iz the media target a broad youth media campaign that brings in the topic of LGBTL) .. or LGBTQ)
specific message on LGBTQ) media? It seems the approach vwould be very different depending on
media choosen.

Jana_YourSocialMa...
October &, 2013 - G:40pm

Hi David,

Our target audience are helpers of LGBT(Q) youth, which is the direction we would give to the
digital media planners to determinee the media plan. It has not been developed yet. Thisis
also not final copy by any means, but the copywriter needs to have a general idea af what we
viant the ad to communicats, What I was locking for was a response to the content in gensral.
Did something work well, or not work. T appreciate your feedback about the statement
"Regardless of sexnal orientation and gender identity". Do you think it is not necessary to
point this out? Or if you think it should be kept, how would you say it differently or with what
information would you follow it up?

nzcanlani
October 8, 2013 - 9:24am

Good morning,

Option 13

Would the text be static or would they be in some sort of animation?

17



WORKGROUP DISCUSSION: Please provide input on online ad “look
and feel” by November 14th

1 like the way that trevor has displayed the first section of words as compared to how it is listed in

%YOUR VOICE COUNTS

option 1 above.

Unimportant | Trapped | Hopeless | Overwhelmed | Unmotivated | Alone | Irritable | Impulsive |
Suicidal

For me, I think this is more graphically pleasingthan a list.

WORKGROUP DISCUSSION

Option 2: Please provide input on online ad "look and feel" by November 14th

1 like fly-in text. I thinkitis more exeiting to folks than statie text. It brings interest to the eyes.
Jana ¥YourSocialMa...
Hello,
1 must ad mit that [ don't actually have a preference at this time. | tend to determine text ¥ i 7 5
4 al J g , G sz 1 Here iz a first look at the "lock and feel for our online ad. The ad will play on sites
direction based on how I have set up the rest of the design elements. For me, it is important to
(hitp:Ainum defaultfilestopicimages13-CALMDE 14

Displayad 1 w1 Page 2.jpg)

have all the eopy set, so [ know how much text to work with, but in thinking about every thing I

have ever developed, text orientation has never been a primary focus.

T apologize that 1

1ot be more helpful at this juncture.

Thanks,

frequented by a our target audience, but T am interested to know if you feel it looks LGRTQ

encugh or if we should call it out by saying "Flay a role in Suicide Prevention for LGETO Youth”.
I lock forvard to your thoughts!

Nicole

Please click on the image to makeit larger.

The opening video will be animated text, but this is still being created right now. The other two
videos are the ones we reviewed in earlier posts:

hitp:ffanaee thetrevorproject. arg/pages/how-you-can-help-prevent-suicide/
(hitp:Aams. orgipagesth el p v ntsu ol ded)

http: . thetrevorproject. org/site/pages/rain-a-trevor-lifeguard
(hitp:amn, orgisite/p agesi treworlifeguard)

Thelink in top "Reach out for local resources” will lead to wywwr . suicidsispreventable org and
et help from the Treveor Project” will link to the Trever Project Webeite,

PRIVATE FEEDBACK (%
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Delphine_Brody
December 13, 2013 - 12:05pm

Hi Jana and LGBTQ Youth Outreach Workgroup members,

Ifit's not too late, I would like to provide some feedback on the draft LGBTO cutreach campaign
ad's"look and feel".

T agres with Julie, Micole and Micolls that the ad should explicitly call out "LGBTQ vouth",

T'm OK with the tag line "Play a Role in Suicide Prevention for LGBETQ Youth", but Twant the ad to

encourage friends, family, teachers and community members to play a positive rals by

countering anti-LGETO violence and discrimination in all forms - interpersenal, socistal and

institutional -- as well as viclence stemming from other structural oppressions such as racism

and ablism that often intersect with anti-LGBTQ) oppressions. When LEBTQ youth disclose or 1 8
display suicidal feelinge, chances are high that vinlence and injustice, whether directly carried out,

threatened or witnessed, had a prominent role in setting the stage for those feelings.



Taking an affirming stand as an ally and taking action to make one's family, school or workplace safer,
more inclusive and respectful is vital to suicide prevention for LGBTQ youth. Active listening and
providing supports in accordance with the expressed wishes of a distressed youth are essential.

On the other hand, calling 9-1-1 can lead to preventable death, especially for people of color, as police
responses in situations where people are upset and non-cooperative very often involve the use of deadly
and excessive force. And a single trip to a peychiatric emnergency unit often results in a young person
being held against their will for days or wesks in a cold, institutional environment where thev may be
subject to anti-LGBTO) and other forms of harassment and discrimination, prescribed mind-altering
drugs with severe and life-threatening adwerse effects, labeled with a psychiatric disorder that they are
told will limit their fature employment and life activities, evicted from their housing for nonpayment
of rent, fired from their job for not showing up, and expelled from school under policies banning students
whohave been involuntarily committed toa psychiatric facility. This one-size-fits-all "psychiatric
Emergency” response to young people exhibiting "warning signs" very often results in great harm to
young people’s safety, health and prospects for the future, and alternative approaches are

needed to offer youth culturally responsive, trauma-sensitive supports and raise awareness and
understanding among potential allies (that is, everyone else).

As T wrote earlier tonight in my feedback on the draft storyboard for the 30-second animated P24, [am
deeply concerned that the central focus of the campaign's messaging still ignores the major concerns
that I raised in my comments during our Waorkgroup's initial webinar, that many LGBTQ youth will
reject mental health campaigns promoting "the need for help®, telling thern to “let your family know"
and instructing their friends, family and comrmunity to "recognize the warning signs'. Unfortunately,
these are also key themes in the Trevor Project's T-CARE, Trevor Lifeguard Training preview video and
online written resource materials for suicide prevention.

1 hope that these concerns vrill be taken seriously and not dismissed. Iwelcome discussion among
Workgroup members, staff working on the LGBTOQ outreach campaign, and our partners at the Trevor
Project.

Again, T apologize for missing this earlier and that [ missed the December sth webinar.

Delphine

juliet
Mowember 14, 2013 - 11:.03pm

I think it looks great! I feel that the LGBT() tagline might not ba entirely
neccessary. To me, the fact that the ad will play on sites frequented by the target audience would
be enough of an indicator. That being said, T don't think it would hurt.

Julist

Niceolle Perras

Mowermber 14, 2013 - 8.07pm

T agres with the other comments about adding a specific LGBTQ youth tag lins of
3018 80Tt

Even possibly the info contained in the last sereen shot of the ¥V-CARE video about Trever being
the leading agency for helping foutreach to LGETQ vouth...

nicolle

nscanlani
Mowember 12, 2013 - 1041 am

Hey therel

T agres with Julie. T think there should be a LGETQ youth tag line or the main title should be
svritched to your suggestion Jana.

Jana_¥YourSocialMa...
Movember 14, 2013 - 5:56pm

Thanks!

Julis Carson

ﬁ Movember 12,2013 - 10731 am

Just at first glanee, my initial thoughts are to provide a tagline along the lines of
what you mentioned: "Suicide Prevention for LGBTQ Youth", or something like that, T will take a
longer look at everything today and provide soms further input!

I do like both videos, even the sscond time around ;)

Jana_YourSocialMa...
hovember 14, 2013 - 5:56pm

Thank you!
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WORKGROUP DISCUSSION: Please register for final workgroup
webinar on Dec 5t", 2013

S YOUR VOICE COUNTS

WORKGROUP DISCUSSION

Please register for final workgroup webinar on Dec 5th, 2013

Jana ¥ourSocialla...
Hello,

Please register for LGBTQ Youth Workgroup- Final WWebinar on Dec 5, 2013 12:00 PM
PST at

https://attendee. gotowebinar. com/register/2560535635 145352962
ps: 4 3 SO0533635 1453528023

During this webinar we will review the digital ad that was created and review the media plan
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POST COMMENT
#COMMENT-FORM)

o comments

WORKGROUP DISCUSSION: Please provide input by 5pm Monday

Dec 2

S~ YOUR VOICE COUNTS

WORKGROUP DISCUSSION

Please provide input by 5pm Monday Dec 2nd

Jana YourSocialMa...
Hella,

Here is a draft of the storyboard for the animated widao that will play as part of our

)
THEPAIN

(http:iimn etaultifilestopic.

imagesLGBT 30sec Animation 112712 V1ipd.ipa)

digital ad, We need to provids very specific feedback to the creative team at AdEase to orsatea
second draft by our webinar on Wednesday. Please provide any thoughts you have, but
specifically consider these two questions:

1. Do you like the colors? An alternative would be to have white background and use the
teal{orange colors to highlight just the words.

2. We only have the LGBTQ colers in the second to last frame (in the group of pecple imags). Is
this enough? Ifnot, where should these colors come in?

Fleasa be as specific as possible with your feedback: For example, hare are soms of my
thoughts:

= Inthesecond frame, highlight "voung people” instead of "struggle” and "emotional pain®
= Frame 7, make each latter in the word "everyone” a different color of the LGBTO colors.

Please provide feedback by 5pm on Monday Dec 2 so we can have a new draft by
our webinar on Wednesday.

PRIVATE FEEDBACK (1
Attachment:

[ LGET_ansec_Animation_112713_%1 pdf

(hitto s, BT 30 fion 112713 W1pdf
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Nicolle Perras
December 5, 2013 - 10.51am

I like David's comment regarding the tagline "be that person that young people can
talk to'.

Additionally, I echo the need for rainbov highlighting earlier and like the new story board with
multiple rainbow words, however the last rainbow across the people/bodies graphics needs to
match in intensity and brightness level with the others, and alsc az others have suggested needs
to be more prominent.

Looking forward to discussing further during the webinar.

Nicolle
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JeneszaConnor
December 4,2013 - 12 4d4pm

Hello!
I apologize for being so late in commenting.

I like the color palette and the idea of incorporating the rainbow element in "EVERYONE" vs.
using it at the end in the people graphic. It will feel like maore of an intentional element and not an
afterthought. It also helps drive home the idea that we're talking about LGETQ vouth whe need
help (not the helpars).

Thanks!

Jenessa

JenessaConnor
December 4, 2013 - 12 460m

To clarify - I know the campaign is directed at the helpers, but they can be
anybedy and not necessarily pecple whe identify as LGETQ.

Thanks!
il

David_SFSuicidePr...
December 3, 2013 - 11:28am

Ovwerall It feels more like a youth campaign than an LGBT campaign. And having
the reduced rainbow at end tellz me that LGET vouth are just part of the overall youth
community. &nd I'm OK with all that direction.

But maybe the rainbow needs to be more like 40% than 10% to gat noticed.
Ilike theidea of treating the word everyone with the same 4o0% rainbow,
The frame that starts "Let your friends and family know they can talk to you"

T'm not sure who the statement is directed at here. The youth or the helper? Should the suicidal
vouth let their friends know they can talk to them about being depressed? At first Tinterpreted it
that way To be more clear maybe it needs to say something like "Be that person that young
people can talk to"

Jana_YourSocialMa...
December 4, 2013 - 1226pm

Thanks!

Julie Carsen

—— December 2, 2013 - 10:38am

m 1. T do like the colors. T donot think that a white backround would be better.

2. T think the LGET() aolors should be incorporated into more frames! Tt tock me a
while to notice where they were, in that last frame. What about making the word POWER in the
last slide, the LGETO colors? I also am thinling of the LGBTO colors in the first slide. &nother
option would be to use those. Also, what about making the word Everyone' the LGBTO colors by
making each lstter a different coler?

Jana_¥YourSocialMa...
December 3, 2013 - &51am

Thank you-I will pass this on.

juliet
December 1, 2013 - 12.41pm

Hi Jana,

Owerall I like the story board. I think the teal and crange colors are good the way they are. &
white background wouldn't pop as much. I do think that the LGETO colors could be a little bit
mors prominent. At this point they are so subtle that it's 2asy to miss. Maybe there's a way to add
the colors in the second slide? For instance, coloring in the words "young people"? Similarly, T
like theidea of making the letters in "everyone' different colors.

Julist

Jana_YourSocialMa...
December 3, 2013 - §.:52am

Thank you!
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WORKGROUP DISCUSSION: Materials for webinar tomorrow
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WORKGROUP DISCUSSION

Materials for webinar tomorrow

Hi,

Attached please find the PowerPoint presentation we will use during our webinar
thitn i

imaassl.GETD 20 nimation, Beards 12031 ind)

tomorrow. If yon have not registered, here is the information again:

Please register for LGETT Youth Workgroup- Final Webinar on Dec 5, 2013 12.00 PM PST at:

https: Hfattendee. gotowebinar. com/register/2560538635145352062
Eee

PRIVATE FEEDBACK )
Attachment:

LGBTQ Workiroup 12,5 2013 pptx
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Delphine_Bredy
December 11, 201 % - & ¥3pm

Hi Jana and LGBT(Q Youth Outreach Workgroup members,

T would like to previde the following feedback regarding what T have seen of the draft LGETQ
outreach campaign materials. I'm sorry Iwas not ablatojoin the December sth webinar. In the
meantime, I spoke briefly today with Sandra and Jana, and I've downloaded and read the PowerPoint,
AdEase's draft 3o-second animated PEA storyboard, and the online display ad ternplate. When will the
webinar archive be posted on Tour Voice Counts? Iam eager to watch it and provide additional
feedback to the Workgroup and staff working on the KTS campaign.

In terms of the PSA storyboard, I am concerned that the central focus of the messaging ignores
the major concerns that I raised in my comments during our Workgroup's initial webinar and
discussed further with Jana and Sandra afterveard, that many LGETQ youth reject and avoid
mental health campaigns promoting “the need for help', telling them to "let your family know" and
instructing their friends, family and community to "recognize the warning signs'.

LEBTO youth have good reasons to distrust these messages:

Firstof all, the*help" they and/or their friends have been told they "need” has often taken the form of a
forced treatment intervention that lacks sensitivity to either their circumstances as a member of an
oppressed sexual and/or gender minority or their likely history of trauma from hostility and adversity
they face in the world. This forced intervention often harms youth much more than it aids them in
their struggle to survive, grow and live their lives amidst a hate-filled, heterosexist, trans-oppressive
home, schoal, workplace, community and society. Suicidal feelings amang LGBTQ youth are very often
part of a personal traumatic response to anti-LGBTQ violence or injustice, which may be directly
experienced, threatened or witnessed; may involve physical, sexual, emotional, financial or spiritual
vinlence; and may take place in one's family, intimate relationship, school, workplace, or during a war,
accident, disaster, or medical procedure. Tet the ubiquitous "psychiatric emergency” response takes
none of this into account, fails to ask the youth what happened to thern and respond aceordingly, and
instead treats the young person as an abnormal behavior object and offers only involuntary
confinernent, restraint, seclusion and psychoactive drugs. When the youth has suffered abuse and
violence during childhood or adolescence, as most LGETQ youth encounter once their difference iz
known toothers, their traumatic memories of this abuse will likely resurface when they are expozged to
the forced psychiatric interventions.

Likewise, the message to et your family know”when you are feeling suicidal — feelin gs that the public
has come to amociate with o young person's discovery of and reaction totheir own LGBTQ identity
ignores the precarious circumstances facing youth whese families reject them or appear likely to doso
an the basis of the y cuth "coming out”. When LGBTQ youth experience sveryday threats totheir
existence in these settings, and especially when their family fails te provide the culturally aware and
responsive suppart they need and deserve as LGETQ people, they are much mere likely than their

!krnlphtnndcnp_anderpfemtnFﬂlllhrnrer helmi pair, powerlessness, and

loss that so often precipitates d

Research shaws a strong correlation
between LGETQ youth suicide attempts and family m,m.m (Ryan, Huebner, Diaz, & Sanchez, 2004),
as well as with scheel vietimization (S. T. Russell, etal., 2011).

Nor does the ‘recognize the warning signs”message inspire the trust of youth who have faced
anti-LGETQ and other forms of violence, abuse and injustice. When such violence and the
resulting trauma are taken into account, the mental health sy stem must revisit its deeply
ingrained clinical assumptions that lead helping professionals to ask LGBETO youth following a

suicide attempt "what is wrong with you?"and then to forcibly intervene with hospitalization,

and an ing ear. This lawed logic that places youth's
behavior under a microscops and reducos their suicidal foelings to clinical symptomology must
bereplaced by culturally responsive and trauma-sensitive approaches. Suchapproaches are
esgential to reach and engage youth in any trusting relationship that eould lead to solving the
problems in young people's lives that led to their snicidal feelings. And mental health
professionals, family and community members must not break that trust through sudden
coercive responses when young people take the risk of revealing suicidal feelings. Instead, those
who wish to truly help must show youth a willingness to take action and work with the youth to
direetly address the violence and injustice that the youth have experienced. Adults such as

parents, teachers, prineipals, bosses and doctors are often well-positioned to take action as allies
to create a more just and safe environment for LGETQ youth, Peer support by and for LGETQ
youthisalso vitally important. Treating the suicidal feelings that youth may show or choose at
great risk to self-disclese as “warning signs” (of n pending suicide-astragedy, as viewed by cthers)isan

intimidating message that shuts sut any opportunity for understanding and anly serves to justify a
forcible intervention that youth have good reason to aveid

At the center of my concerns is the fundamental issue of civil rights. For LGETQ youth, heterosexism
and antitrans oppression are luro structural oppressions amid an intersecting grid of oppressions and

N " I ilakd, oot

pri affect each i s [ ive resources and their ability touse such

resources tosurvive and heal from i i Such structural op d privil
affect everyone; noone isimmune. Each of us — mental health [I'd'&llnnﬂl! dnﬂm N‘nchon lrlnnd&
family, employers and unity L hasa ibility tolearn about how anti-LGET Qand
other structural oppressions and viclence devastate the lives of youth who attempt suicide (and how

they affect cur lives), to understand the scope, scale and dy namics of that violence, and to work
logﬂlwr with LGETQ youth and each other to devel ies to identify and elimi those forms of

our homes, . Youth who experience traumatic stress and suicidal
feelings when faced with structural viclence should never be subjected to further traumatiztion and

harm from social control and forced treatment interventions. So the message simply needs to change.

Although Ihave not yet seen AdEase’s draft animated go-second LGETQ youth campaign ad, the
story board does not mention "LGETQ youth™ ance or the ty pes of vialence and discrim ination that
LGETQ youth are likely to face, only referring ambiguously tohow every day in

“young people
struggle with emotional pain, and for scme, it’s toodifficult to talk about the pain®.

Instead, Irecommendthat the campaign start by directly addressing anti-LGETQ violenee and
discrimination as key factors contributing to the elev ated suicide rates among LGBTQ youth, especially
trans youth. Then, yes, talk about how each of us should e respectful and supportive”, Tisten with an
apen mind and without judgment”, take what people say seriously ” (but please omit the phrase by
recognizing the warning signs), and that “you have the power tomake a difference —tosave alife”, But
make clear that this is about being an ally and respecting the expressed wishes of the LGBETQ youth, and
takin g a stand for rights and dignity of LGETQ people in your family, school, church, or workplace.

The take-awny message should be that viewers can ‘make a difference —save a life" by showing active
listening, understanding and o w:ll'.l ngness to take a stand and defend LGBTQ youth's right toa safe,
hool i

pectful family /i en firee of viclence and discrimination —and not by

calling 9-1-1 to get a troubled kid “the helpthey need”.

Iy and not di

I hope that these concerns will be taken d. T wel di

among Workgroup members, staffworking on the LGETQ) outreach campaign, and our partners at
the Trevor Project, | raised these concerns at the very start ofour work together, and many
other LGET(), client/survivor and mental health advocates and researchors before me have
raised these same issues, Although I wastold earlier that my concerns may be 1»} and the
scope” of the CalMHSA contract that funds this out h i I see no justil

whatseever for a campaign intended toreach LGETQ youth and their communities to essentially
repeat the prevailing, failed message urging adult community members bo take on a military style

“gatekeeper "role, watch vigilantly for warning signs"and prepare to take action by calling for Trelp”
Instead, LGETQ youth contem plating suicide need to know Hml their rights and safety area pnurlly.
that a new effort is underway to bring ahout ] I 1 develop

responsive, trauma-sensitive supports.

Thankyou,

Delphine
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Jana_YourSocialMa...
December 13, 2013 - 10:01 am

Hello,

Thank you for your thoughts. Tam hoping that the other workgronp members can respond
with their thoughts as your psers!

HealthyHector
December 5, 2013 - 2:11pm

Helle Jana and all,

Tt was a privilege to be a part of this project! T may have missed and I forgot to ask if there iz an
expectad date of when the website will golive? I would like to promote in on our MHA website
and Facebook page. Thanks.

Hector

Jana_YourSocialMa...
December 5, 2013 - 10:14pm

Hi,

1 appreciate you being a part of the group! Iwill let you kmowr when the digital ad is finalized.

HNicolle Perras
December 5, 2013 - 1:11pm

Hello Jana and workgroup members.

I was able to listen to the webinar just now but as you heard (or didn't ;) could not get my audio
to work. Twanted to send ray thoughts/comments about what T heard fsav...

1. Great catch of 'roll” to 'role”

2. &lso, the order of colors for the flag was nicely caught. 4lso, I'm not sureifthis is a printing
thing but is there a way to make the rainbow more fluid on the words instsad of just one color per
word?

Like below or if not each letter, fads across the word?

(http:iisearch yahoo somin_yHt=ANGO L TEONZZy 0 R246G 1
P i Pt
= _rainbou_test pngH26s _tain
tesille d-with-rain bow salois-in-
- 3 blag ill - with
rainbow calois-in-
o 62Bn0=2 %26t id=803117 6192 a7 51 5446 46 2BHi=BLOG CSHARFHELPER COM%263/

864)

3.1 agree the connection with Trevor speaks to LGET() focus and explicitly stating that would
feel, to me, redundant

4. The rainbow colors on the second to last slide of the storyboard need to match brightness of
the others

5. Ireally like the idea of making the tagline more assertive on the gatekeepers end and thought
maybe something along the lines of , (these examples are wordy but the meaning is what I was

going for en the spot)...

"reach out to youth, let them kmow you are"

"reach out to youth, let them kncw you are there"
"reach out to youth, let them kmow they can talk to you"

6.1 think the cutreach cards are a great idea and important asset to the campaign!

Jana, I can be reached via email or at 310-524-4134 today or tomerrow if you have further
questions/clarifications.

Thanks,

Micolle

Jana_YourSocialMa...
December 5,201 3 - 1:38pm

Thank you for your thoughts and again, I am so sorry about the technical
difficulties!
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WORKGROUP DISCUSSION: Preparation for Webinar tomorrow-
July 23 at noon

Jana_¥YourSocialMa...
December 16, 2013 - 6:17pm

= YOUR VOICE COUNTS

Thanks!

WORKGROQUP DISCUSSION

Werkgreup update- conversation with Delphine

Jana ¥ourSocialMa...
Hella,

Based on Delphine's recent post, T appreciate those of vou who have already
commented and I hope that the group as a whole can continue this dialog.

Bandra and I talked to Delphine this morning and here are the recommendations that came cut
of our conversation:

1. Remaoire "the need for help” from storvboard (I will maks this recommendation to the
creative team)

2. 4dd a sentence that acknowledges the viclencs and diserimination LGETO youth experisnce,
she suggested:

Opticn 1: Many LGBTQ youth face adversity at home, school and their community. For thess,
and other reasons, for it's too difficult to talk about the pain. [This is my modified version, but I
am not sure where to placeit. Possibly ag an introduction to the Lifeguard Training video on
the static ad?

Opticn z: Many LGBTQ) youth face viclence and discrimination at home, school and their
community. For these, and other reasons, for it's too difficult to talk about the pain.

3. &dding back in the foeus on LGBTQ youth in the storyboard and on the staticad. (T am
recommending to change sentence to: "Play a role in suicide prevention for LGBTO ¥ outh".

We arein the final changes of creating the animated wideo and ad and the creative team will
likely not be open to many changes at this point, but I will see what we can do and post new
(final) draftz az soon as T have them!

Thank you!

PRIVATE FEEDBACK (%)

= gomments POST COMMENT
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Julie Carson
December 16, 2013 - 1.19pm

T appreciate all of the care that is going into developing this ad. This has been such
an interesting process!

T will start with Option 3: I think the LGBTQ focus is great, considering that is the specific target
for this particular digital campaign, which many of us have stated previcusly.

I like Option 1, perhaps adding the word discrimination to the statement. Option 2 works great
too, the firet ons just sounded better to me, in my cwn head. But all of that iz subjective, Isit
possible to place this as a preview "slide" before the digital add plays? I like the supgestion of
placing it prior to the Lifeguard video, as well.



WORKGROUP DISCUSSION: Final storyboard and online ad- and
Happy Holidays
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WORKGROUP DISCUSSION

Final storyboard and enline ad- and Happy Holidays

Jana ¥YourSocialMa...
Hells,

Attached find the revised (final) storybeoard (below as a pdf) and the revised online
Chittp i i i fiilesflopic.i 13-CALMDE 14

DisplayAd 300:250 FNLE.jna)
PLAY A ROLE IN

SUICIOE PREVENTION|

FOR B T

(Rt efaultfilestonicimages13-CALM0S14-

Displayad Expanded FNL3.jpa)

ad (by clicking on the two images to the left). Both are going into production today. On the
storyboard note that we removed “the need for help” and fixed the LGET( colors on the words
“everyone” and “povier”.

On the online ad, we added the sentence: Many LGETO vouth face adversity at home, school
and their community, ¥You can help.

During cur last webinar we had asked the creative team to make it more clear that thizad is
about ffor youth. This was their solution. Personally, not my favorite, but T think we can't hold
up the process any further at this point!

Thank you for all of your time and happy holidays!

Jana
PRIVATE FEEDBACK (#)
Attachment:
LGEBTC 30sec Animation Boards 121913 %2 (29 pdf
(hitp:aanwn ilesftopics GBTO 30sec tisn_Boards 421813 W2 (2)pdf)
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Nicolle Perras
December 23, 2013 - 1.30pm

The colors do lock better fbrighter in this version. Thanks for incorporating our
feedback Jana.

Happy Holidays everyone!!

Nicolle

Julie Carson
December 23, 2013 - G43am

Thanks to everyone for their hard work and participation in this workgroup! T
found it quite an interesting process and would be happy to participate in future workgroups!

—  ultrahector
December 20, 2013 - 12:35m

I think it looks great! Tlove the colers and Ileck forward to sesing it live!! Enjoy
your Friday and Happy Helidays!!

nscanlani
December 20, 2013 - 11:55am

Lecks good to mel
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WORKGROUP DISCUSSION: Final Online Advertisement
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WORKGROUP DISCUSSION

Final Oniine Advertisement

Hello,

For those of you interestad, here isa link to the how the final ad will look. (This isa
mock wersion, so the links don't work.)

Thanks again for all of your hard work!
Jana

http:#fplatform.mediamind. com/Eyeblaster. Preview. YWeb/Default aspi?

previewP arams=0%2F Zb5c3BMer7Emm 1 SJACkep SjpURHNSY antdNdVE g7 rdundlAn 20031 mQPSEAVfE%?ﬂ—:IAumg

Seerchste  Search  CA COUNTIES | Account

Contact Us

WORKGROUP

o Invite friend ieg/imiter1 189)

& 20 members g glusers 188

s Facilitator: Jana_YourSocialMa...
» My membership yog/manageit 1681

WORKGROUP DISCUSSIONS

e isﬁnﬂﬁ\%‘ﬁ@?mﬁwﬁﬂﬁ‘#ﬂw:«xnaAmD:wssns

s s

o

LIS (hitp sipl sttorm mediamind. com/Eyablaster Previsu e /D atault aspx? Hello
prawiawp. 154ADbep 2 63DEAMID= Jang=
usy Fer those of you interested, hereis a link to the

PRIVATE FEEDBACK

o comments POST COMMENT
(FEOMMEN )

how the final ad will leok....

READ MORE
(AWDRKSROUPSAMATERIALS-
LOBTEYOUTHIFINAL:
SHLAHEADY

WENTY

Final storyboard and online ad- and Happy
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APPENDIX B: Workgroup Member Roster

MName

Organization

County

Qualifications

David Paisley,
Deputy Director

San Francisco
Suicide Prevention

San Francisco

Los Angeles County
Department of Public

MMy education includes a masters degreein publichealth from UCLA with an emphasis in Community Health Education. | havewaorked in the field of
public health for over 10 years, the past 7 of which haveincluded a strong focus in suicide prevention. In addition, | also have a masters degreein

Group Director

Nicolle Perras, MA, MPH Health, injury & Violence Los Angeles |niarriage and Family Therapy and have previously served on review panels for health education materials pertaining to the prevention of sexually
Prevention Program trasnmitted diseases, HIV and pregnancy.
Brock Dumville The Trevor Project Los Angeles
Arquimices Pacheco The Trevor Project Los Angeles
| have been volunteering at Suicide Prevention of Yolo County for 6 hours every week since October 2012, | believethat my time volunteering has given
) meinsight that could be useful in furthering the public dialogue on suicide. | am graduating from UC Davis this summer with a psychology minor and |
AliECENaS folo plan to pursue a career in public outreach. This campaign is exactly thetype of work | hope to be doing once | gradu ate,
| have been an LGBTQ affirmativetherapist for 7years. | have worked performing therapy and outreach activities for LGBBTQ youth in community and
university settings. In my curren role, | supervise and train elinicians in gay affirmative therapy as well as suicidal risk, assessment & intervention, Since
Kathleen V. Dunning, Psy. D \a;:mr C;;nmu.mty the Holistic Campus is contracted specifically to reach out to LGBTQ folks in the high desert, | oversee outreach activities as well. This is particul arly
PROIESRIEs: important because we are one of very few safe spaces for LGBTQ youth in the high desert. Cutreach is especially difficult in unsafe environments such as
the high desert.
| am a queer, trans mental health client/survivar, social justice advocate, survivor of the suicides of several friends and my own completed suicide
attempt. For nine years, I've worked as an advocate and trainer at the California Network of WMental Health Clients, the oldest statewide client-run
advocacy organization. | also serve as Board Secretary of the National Association for Rights Protection & advocacy, and | sit on the CA Dept. of Public
Health's Office of Health Equity Advisory Committee, the Mental Health Services Oversight 8 Accountability Commission's Cultural & Linguistic
. Competence Comm itteg, the CA Dept. of Education {CDE) Student Mental Health Policy Workgroup, and the CA Mental Health Directors' Association
pelpdiing B.r’ody, Laliforna Netwo.rk of Sacramento | [CMHDA) Cultural Competence, Health Equity & Social Justice Committee {CCESIC). | was part of the CA Reducing Disparities Project [CRDP) Leshian, Gay,
Program Director Mental Health Clisnts Bisexual, Transgender & Questioning (LGBTQ) Strategic Planning Workgroup, I'm applying for the LGETQ youth workaroup because of my own lived
experience and extensive advocacy background, 1'm also applying for the African American and limited English-proficiency Spanish speaker workgroups
because| advocate for these populations' priorities, although | myself am not African American or an LEP Spanish speaker,
Julie Garsen, Community Calaverss County 1 'work in prevention and have lost 4 family members & 3friends to suicide. | hold 2 AA degrees and am in an accelerated B.A. program with a goal to
Ee S iaTean Behavioral Health Calaveras | rerain working for CCBHS in another capacity, one day.
| haveworked with LGBTQ Youth fors years and have extensive experiencein using social media to outreach and connect with LGEBTQ youth, | also have
extensive experiencein developing materials (flyers, fact sheets, logos, etc) that will be attractive to youth from midde schoolto college. | have a mental
health background and given lectures on suicide prevention and the risk factors for LGBTQ youth suicicle. | have also educated groups about the Family
Acceptance Project which shows that a reduction in family rejection leads to a youth being less likely to participate in self destructive behaviors, |
currently menter the Sacramento LGBTQ Youth Task force and am working with them to create safe spaces in South Sacramento which are LGBTCQ
Nicole Seanlan, LGBTQ Wental Health America AR affirming. We are also in the process of developing trainings and a speaker's bureau to reduce stigma around LGBTQ identities. Also, | am the Project
Project Coordinator of Northern California Coordinator forthe LGBTQ Reducing Disparities Project, a statewide effort by the CA Dept. of Public Health to determine mental health disparities for
LGBTQ Californians and find rmeaningful community-based solutions to closethe disparity gap. Our research supports existing studies which indicatethat
LGBTQ youth are more likely than their adult peers to have thoughts of suicide and to make a plan. | would liketo participate in this workgroup hecause
LGETQ youth arein need of support systems and frequently others in their lives do not recognize the signs of mental un-wellness or the potential risks for
suicice
Heather Enciso, Orange County Healthcare
Crange
Peer Mentor Agency, BHS
Hector Martinez Mental Health America San Diego
:\jr;rekszi ::;?;;Ur TheTrevor Project Marketing Director for Trevor Project.
Victoria Lelash, -
Citizen Paine Los Angeles |Program Partnerworking on LGBTQ cutreach with SDR campaign, and does not receive stipend,
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APPENDIX C: Recruitment Flyer

Pain Isn’t a'\lwte;s Obvious
THESIGNS
Suicide s Preventable

Workgroup Participants Needed

Contact: Jana Sczersputowski —jana @yoursocialmarketer.com — 858 740 4381.

The Know the Signs suicide prevention social marketing campaign is looking for workgroup participants
to assist in the development of culturally and linguistically competent materials. Please recommeand
yourself, a colleague or community member. Responsibilities include:

An estimated time commitment of 10-15 hours between July 1, 2013 and September 30, 2013,
Participation in one-on-one phone calls with campaign team members.

Participation in conference calls as needed.

Provide input and review creative materials.

Assist with the development of a distribution plan

N

We are looking for approximately 5-8 participants in each workgroup. Participants who are selected will
be compensated for their time with a 5300 stipend.

First and Last Name:
Organizatian (if applicable): Title [if applicable):
Email: Phone:

Briefly describe your gualifications for this workgroup and why you are interested In participating,

We are looking for individuals with experience working with or conducting outreach to these different
groups. Please mark which of these 11 workgroup(s) you are interested in
African American APl Youth LGBTQ Youth

Low literacy Spanish-speaking individuals.

Workgroups for the development of materials reaching individuals who speak these languages:
Vietnamese Tagalog Cantonese/Mandarin

Hmong Khmer Korean Lao

The Know the Signs campaign is part of statewide afforts to prevent suicide, eliminate stigma about mental iliness and improve
student mental health. The Know the Signs suicide prevention social marketing campaign prepares Californian’s to prevent
suicide by encouraging them to know the signs, find the words to offer support to someone they are concerned about and
reach out to local resources.

Know the Signs - Find the Words -~ Reach Qut

suicideispreventable.org
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