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Welcome!	
  

•  Please	
  mute	
  your	
  line	
  
•  If	
  you	
  have	
  a	
  ques3on,	
  please	
  type	
  
it	
  into	
  the	
  “Ques3ons”	
  box	
  or	
  
“raise	
  your	
  hand”	
  by	
  clicking	
  the	
  
hand	
  logo	
  on	
  your	
  control	
  panel	
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The	
  Know	
  the	
  Signs	
  Campaign	
  

3	
  



K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t  

Anara	
  Guard,	
  MLS	
  
Senior	
  Project	
  Director	
  
EDC	
  
Sacramento,	
  CA	
  	
  

Sandra	
  Black,	
  MSW	
  
Project	
  Manager	
  	
  
EDC	
  
Davis,	
  CA	
  	
  

Theresa	
  Ly,	
  MPH	
  
Suicide	
  Preven3on	
  Program	
  Specialist	
  
EDC	
  
Emeryville,	
  CA	
  

(Some	
  of	
  the)	
  Know	
  the	
  Signs	
  team	
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Who	
  is	
  receiving	
  Small	
  County	
  TA?	
  

	
  20	
  coun3es	
  receiving	
  TA	
  
from	
  Know	
  the	
  Signs:	
  

•  Amador	
  
•  BuXe	
  
•  Calaveras	
  
•  Colusa	
  
•  El	
  Dorado	
  
•  Glenn	
  
•  Humboldt	
  
•  Kings	
  
•  Lake	
  
•  Madera	
  

•  Mono	
  
•  Napa	
  
•  Nevada	
  
•  Shasta	
  
•  Sierra	
  
•  SuXer	
  
•  Trinity	
  
•  Tuolumne	
  
•  Yolo	
  
•  Yuba	
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Raise	
  your	
  hand	
  

	
  
	
  
Did	
  you	
  par3cipate	
  in	
  the	
  
November	
  8th	
  webinar	
  on	
  the	
  
Media	
  Outreach	
  Toolkit?	
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Media	
  Outreach	
  Toolkit	
  
•  3	
  copies	
  sent	
  to	
  each	
  

county	
  MH	
  Director,	
  PEI	
  
Coordinator,	
  or	
  other	
  MHSA	
  
Coordinator	
  

•  Encouraged	
  to	
  share	
  with	
  
your	
  PIO	
  or	
  others	
  who	
  
interact	
  with	
  news	
  media	
  

•  Available	
  in	
  Resource	
  
Center	
  on	
  
YourVoiceCounts.org	
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A	
  Desired	
  Outcome	
  for	
  the	
  Campaign:	
  

	
   	
  More	
  news	
  media	
  know	
  about	
  the	
  	
  	
  	
  
	
   	
  Recommenda>ons	
  for	
  Repor>ng	
  on	
  
	
   	
  Suicide	
  and	
  how	
  to	
  adhere	
  to	
  them	
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Recommenda3ons	
  for	
  Repor3ng	
  
on	
  Suicide	
  

Current	
  
version	
  (2011)	
  

Research	
  
based	
  

Consensus	
  
based	
  

Approved	
  by	
  
Journalists	
  

Na3onally	
  
distributed	
  

Available	
  in	
  
English	
  &	
  
Spanish	
  Found	
  on	
  www.YourVoiceCounts.org	
  

or	
  www.repor>ngonsuicide.org	
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POLL	
  

	
  
	
  
How	
  sa3sfied	
  are	
  you	
  with	
  how	
  your	
  local	
  news	
  
media	
  are	
  covering	
  suicide	
  deaths?	
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POLL	
  

	
  
	
  
How	
  sa3sfied	
  are	
  you	
  with	
  how	
  your	
  local	
  news	
  
media	
  are	
  covering	
  suicide	
  preven)on?	
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Why	
  improve	
  news	
  repor3ng?	
  

•  News	
  outlets	
  are	
  community	
  influencers	
  
•  Decrease	
  poten3al	
  contagion	
  
•  Contribu3ng	
  to	
  misinforma3on	
  &	
  s3gma	
  
•  Missing	
  opportuni3es	
  to	
  share	
  resources	
  &	
  
promote	
  preven3on	
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Recommenda3ons:	
  DO…	
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ü …Emphasize	
  help-­‐seeking	
  
ü …Provide	
  informa3on	
  on	
  finding	
  help	
  
ü …Emphasize	
  preven3on	
  	
  
ü …List	
  warning	
  signs	
  
ü …Seek	
  advice	
  and	
  quote	
  suicide	
  preven3on	
  
experts	
  

ü …Highlight	
  effec3ve	
  treatments	
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Recommenda3ons:	
  DON’T…	
  

•  …Glorify	
  or	
  roman3cize	
  suicide	
  
•  …Normalize	
  suicide	
  by	
  making	
  it	
  sound	
  
common	
  

•  …Use	
  sensa3onal	
  language	
  
•  …Oversimplify	
  the	
  causes	
  of	
  suicide	
  
•  …Provide	
  informa3on	
  about	
  the	
  suicide	
  
method	
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A	
  real	
  story	
  about	
  suicide	
  
What	
  are	
  the	
  implica3ons?	
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…	
  A	
  man	
  was	
  found	
  dead	
  in	
  San	
  Andreas	
  in	
  a	
  
parking	
  lot	
  between	
  Turner	
  Park	
  and	
  
Community	
  Covenant	
  Church	
  
	
  …	
  “I	
  saw	
  blood	
  trickling	
  down	
  from	
  a	
  hole	
  in	
  his	
  
right	
  temple”	
  –	
  quote	
  from	
  bystander	
  
	
  …	
  Sgt.	
  Villegas	
  was	
  not	
  able	
  to	
  release	
  addi3onal	
  
informa3on	
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Some	
  good	
  examples!	
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Out	
  of	
  Darkness	
  effort	
  raises	
  funds,	
  awareness	
  
Redding	
  Record	
  Searchlight,	
  November	
  2012	
  

	
  …	
  “People	
  don’t	
  realize	
  it’s	
  not	
  just	
  an	
  impulsive	
  
decision…	
  Most	
  have	
  talked	
  about	
  it	
  before	
  they	
  
do	
  it”	
  -­‐	
  Survivor	
  

Woman’s	
  body	
  found	
  in	
  El	
  Dorado	
  Hills	
  Town	
  Center	
  
Mountain	
  Democrat,	
  November	
  2012	
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How	
  is	
  California	
  media	
  doing?	
  

•  We	
  analyzed	
  over	
  200	
  California-­‐based	
  
ar3cles	
  and	
  TV	
  broadcasts	
  on	
  suicide	
  and	
  
suicide	
  preven3on	
  between	
  July	
  and	
  
December	
  2011	
  

	
  
	
  
	
  
*The	
  Baseline	
  Media	
  Analysis	
  Report	
  is	
  available	
  on	
  Your	
  Voice	
  Counts	
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What	
  we	
  found…	
  
•  Doing	
  well	
  in:	
  

Ø 	
  Using	
  non-­‐sensa3onal	
  language	
  
•  Could	
  improve	
  in:	
  

Ø Addressing	
  warning	
  signs	
  &	
  risk	
  factors	
  
Ø Avoiding	
  focus	
  on	
  a	
  single	
  event	
  	
  or	
  “cause”	
  
Ø Avoiding	
  descrip3ons	
  of	
  method	
  and	
  details	
  

•  Lots	
  of	
  room	
  for	
  improvement	
  in:	
  
Ø 	
  Providing	
  resources	
  
Ø Quo3ng	
  suicide	
  preven3on	
  experts	
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How	
  can	
  you	
  use	
  these	
  Recommenda3ons	
  and	
  
support	
  responsible	
  repor3ng	
  on	
  suicide	
  and	
  

suicide	
  preven3on?	
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Raise	
  your	
  hand	
  

	
  
	
  
If	
  you	
  work	
  for	
  a	
  county	
  agency,	
  are	
  there	
  	
  
restric3ons	
  on	
  having	
  contact	
  with	
  the	
  	
  
media?	
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Preparing	
  to	
  use	
  the	
  
Recommenda3ons	
  

•  Iden3fy	
  someone	
  who	
  can	
  be	
  the	
  contact	
  for	
  
the	
  media	
  	
  

•  Become	
  familiar	
  with	
  contents	
  of	
  the	
  
Recommenda3ons	
  and	
  how	
  they	
  can	
  be	
  
applied	
  

•  Develop	
  your	
  agency’s	
  preven3on	
  message,	
  
and	
  make	
  sure	
  you	
  know	
  how	
  to	
  speak	
  to	
  it	
  
during	
  interviews	
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Customize	
  with	
  local	
  resources	
  

Recommenda3ons	
  already	
  
comes	
  with	
  informa3on	
  for	
  

the	
  Na>onal	
  Suicide	
  
Preven>on	
  Lifeline	
  

Coun3es	
  can	
  include	
  their	
  own	
  
informa3on,	
  such	
  as	
  a	
  local	
  crisis	
  hotline	
  or	
  

another	
  local	
  resource	
  

If you need help, contact Suicide 
Prevention and Crisis Services of Yolo 
County: 1-530-666-7778 
 

22	
  



K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t  

Distribute	
  broadly	
  

The	
  Know	
  the	
  Signs	
  
Campaign	
  will	
  
distribute	
  copies	
  
throughout	
  the	
  state	
  

You	
  can	
  distribute	
  
copies	
  to	
  your	
  local	
  
media	
  outlets	
  and	
  
encourage	
  its	
  use	
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Follow	
  up	
  with	
  media	
  outlets	
  

•  Are	
  the	
  Recommenda3ons	
  useful	
  for	
  the	
  
media?	
  

•  Do	
  they	
  require	
  clarifica3on?	
  
•  Remember	
  to	
  praise	
  when	
  media	
  adhere	
  to	
  
the	
  Recommenda3ons!	
  

•  Be	
  mindful	
  of	
  over-­‐cri>cizing	
  –	
  fostering	
  
partnerships	
  and	
  support	
  systems	
  for	
  the	
  
media	
  is	
  key.	
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Three	
  important	
  3ps	
  
1) Have	
  your	
  message	
  ready	
  along	
  with	
  

evidence	
  or	
  background	
  informa3on	
  to	
  
support	
  it.	
  

2) Be	
  Proac>ve.	
  	
  Get	
  the	
  local	
  media	
  
interested.	
  

3) Be	
  available	
  to	
  help	
  meet	
  media	
  
deadlines	
  and	
  thank	
  them	
  when	
  they	
  
get	
  it	
  right.	
  Or	
  even	
  close.	
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Media	
  Outreach	
  in	
  Rural	
  Areas	
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•  Challenges:	
  
–  Larger	
  media	
  outlets	
  may	
  dominate	
  
–  Limited	
  resources	
  and	
  services	
  

•  Advantages:	
  
–  May	
  be	
  easier	
  to	
  form	
  personal	
  rela3onships	
  
–  Less	
  “compe33on”	
  for	
  coverage	
  
–  Outreach	
  beyond	
  the	
  news	
  media	
  can	
  be	
  even	
  more	
  effec3ve	
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Consider	
  your	
  Target	
  Audiences	
  

•  Iden3fy	
  the	
  target	
  audience	
  you	
  
want	
  to	
  reach	
  

•  Have	
  your	
  message	
  and	
  tailored	
  
talking	
  points	
  ready	
  

•  Consider	
  whether	
  you	
  are	
  speaking	
  
directly	
  to	
  the	
  audience	
  (i.e.,	
  older	
  
white	
  men)	
  or	
  their	
  helpers	
  (i.e.,	
  
wives	
  of	
  older	
  white	
  men)	
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Thinking	
  beyond	
  the	
  news	
  media	
  
Geqng	
  your	
  message	
  out	
  

– Community	
  events 	
  	
  
– Signboards	
  and	
  bulle3n	
  boards	
  
– Stores	
  and	
  social	
  gathering	
  places	
  
–  Insert	
  
–  Influen3al	
  or	
  inspira3onal	
  community	
  champions	
  
– NewsleXers,	
  bulle3ns,	
  and	
  free	
  papers	
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3	
  Template	
  Ar3cles	
  

•  Older	
  Adults:	
  When	
  “The	
  Golden	
  Years”	
  Don’t	
  
Glow	
  

•  Means	
  Restric3on:	
  Take	
  Ac)on	
  –	
  Save	
  a	
  Life	
  
•  Rural	
  Communi3es:	
  Lending	
  a	
  Helping	
  Hand	
  to	
  
Prevent	
  Suicide	
  

What	
  other	
  ar3cle	
  topics	
  would	
  you	
  like	
  to	
  see?	
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Applying	
  the	
  Campaign	
  Locally:	
  
BuXe	
  County	
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Ques3ons	
  &	
  
Discussion	
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If	
  you	
  have	
  a	
  ques3on,	
  
please	
  type	
  it	
  into	
  the	
  
“Ques3ons”	
  box	
  or	
  “raise	
  
your	
  hand”	
  by	
  clicking	
  the	
  
hand	
  logo	
  on	
  your	
  control	
  
panel	
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Thank	
  you!	
  

Anara	
  Guard	
  
aguard@edc.org	
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Sandra	
  Black	
  
sblack@edc.org	
  

Theresa	
  Ly	
  	
  
tly@edc.org	
  

Please	
  fill	
  out	
  
the	
  

Evalua3on!	
  

Webinar	
  will	
  be	
  archived	
  on	
  
www.yourvoicecounts.org	
  


